
Creating Ideas - Jira Product Discovery

Introduction

An idea in Jira Product Discovery is a central placeholder for a potential solution or opportunity

where you capture insights, define value, and evaluate whether it’s worth prioritising for delivery.

Ideas can originate anywhere - from service desk tickets to meeting discussions or casual

conversations with the business.

Ideas should be created by Product Owners only. 

How to Create an Idea

Navigate to Jira Product Discovery.

Note: There is one space for all Ideas, we do not have separate spaces for each platform. 

Click ‘+ Create’ OR ‘Create’.



Add Summary and Description.

Note: Status will default to ’Parking Lot'.

Populate ‘Idea Owner’ field.

Link Work Item (if applicable).



The ‘All Ideas (Grouped by Platform)’ view list all ideas grouped by each platform. 



There are individual views for each platform. 

Statuses

Parking Lot Default status for a newly created idea.

Ideas that are not yet prioritized or fully understood.

These can be suggestions from team members,

customers, or other stakeholders. They are collected

and stored for future consideration.

Status Description



Discovery Ideas that have been prioritized and are currently being

explored by the team. This stage involves research,

customer interviews, and validation of the problem or

opportunity to ensure the idea is worth pursuing.

Impact Ideas that have been validated in the Discovery phase

and are now being assessed for their potential impact

on the business. This stage is where you estimate the

value, feasibility, and priority of the idea in relation to

your product roadmap and goals.

Ready for Delivery Ideas that have been prioritized, validated, and

assessed for impact are now ready for implementation.

This stage is the transition point between discovery and

delivery, where the team prepares to move forward with

development.

At this stage an epic should be created and added to

the platform backlog. 

Delivery Ideas in this stage are actively being developed and

integrated into the product. This phase includes design,

development, testing, and deployment of the solution.

Done The final stage in the workflow, where ideas have been

successfully implemented and launched. This is the

point where you can measure the success and

effectiveness of the solution, gather feedback, and

make any necessary adjustments.


